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IFIC Foundation

Mission:
To effectively communicate health, nutrition, 

and food safety for the public good.

Primarily supported by the broad-based food, 
beverage, and agricultural industries.
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Dietary Guidance



General Consumer Attitudes      
Toward Health



The Majority of Consumers 
Believe They Have Control          

Over Their Health

How much control would you say you have over your own health? (n=1000)

Small 
amount

4%
No control

1%

Don't know
2% Great 

amount
63%

Moderate 
amount

30%

IFIC Consumer Attitudes Toward Functional Foods 2007



Americans’ Top Health Concerns

What are your top three health concerns, listed in order of importance to you?                
(Unaided, Multiple Responses) (n=1000)

11%

16%

17%

24%

33%

53%

Exercise

Nutrition/Diet

Diabetes  

Cancer  

Weight  

Heart/Circulatory
Health Issues*

*Includes heart disease, 
blood pressure, 

cholesterol, and stroke



43%

75%

26%

20%

66%

44%

3%

6%

10%

1%

1%

2%

1%

1%

1%
Family Health

History

Exercise

Food and
Nutrition

Great Role Moderate Role Limited Role No Role Don't Know

Consumers Feel that Nutrition 
Plays the Greatest Role in Health

To what extent does each factor play a role in maintaining      
or improving overall health? (n=1000)



IFIC Foundation Food & Health Survey 2008

The majority of Americans have made 
changes to improve the healthfulness 

of their diet in the past six months

67% 33%2008

2008 (n=1000)

Over the past six months, have you made any changes in an effort
to improve the healthfulness of your diet?

↑ Significant increase from year indicated
↓ Significant decrease from year indicated 

Yes No

↑’06 ↓’06 
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Calories Count: 
But Consumers 

Don’t



IFIC Foundation Food & Health Survey 2008

More than half of consumers             
are trying to lose weight

IFIC Foundation Food & Health Survey 2008

57%
22%

17%
4% Trying to lose

Trying to maintain
Trying to gain
Not  doing anything

Which of the following best describes what you are currently doing 
regarding your weight?

2008 (n=1000)

↑ Significant increase from year indicated
↓ Significant decrease from year indicated 



IFIC Foundation Food & Health Survey 2008

Over-
estimated

14%

CORRECT
15% Under-

estimated
42%

Did not 
Answer

29%

Majority inaccurately estimate 
daily calorie needs

↑’07 

↑’06 

As far as you know, how many calories should a person of your 
age, weight, height, and physical activity consume per day? (n=1000)

↓’06 

↑ Significant increase from year indicated
↓ Significant decrease from year indicated 

85% 
INCORRECT
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“Functional 
Foods:”

Please Pass the 
Additional 
Benefits
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Majority Believe Foods & Beverages 
Provide Benefits; Fewer Consuming

To what extent do you agree or disagree 
that some specific foods or  beverages 

can provide the following benefits?

Percent  Somewhat/Strongly Agree

2008 (n=1000)

1. Improve heart health 78% 40%

2. Improve energy or stamina 77% 38%

3. Improve digestive health 76% 37%

4. Improve mental performance 71% 29%

5. Improve immune system  71% 31% 
function

Percent Currently Consuming

↑’07 

I currently consume food or 
beverages for this specific 

benefit:



IFIC Foundation Food & Health Survey 2008

Food Safety: 
What Should 
I Be Doing?



IFIC Foundation Food & Health Survey 2008

The majority of consumers are 
confident they can safely prepare food.

IFIC Foundation Food & Health Survey 2008

7% 12% 82%

Unconfident Neither Confident Nor Unconfident Confident

To what extent, if at all, do you 
feel confident that you know 

how to safely prepare foods for 
yourself or your family?

2008 (n=1000)



IFIC Foundation Food & Health Survey 2008

Some consumer food safety practices    
do not match confidence.

IFIC Foundation Food & Health Survey 2008

76%

29%

  Cook to required
temperature (such as 165

degrees F for poultry)

  Use a food thermometer
to check the doneness of

meat and poultry items

Which of the following actions do you perform regularly when cooking, 
preparing, and consuming food products? 

2008 (n=1000)



Why Is Communicating 
Effectively About Food and 

Health so Important?



Food 
Labels

Popular
Magazines

Media 
Images

Friends
and 

Family Gov’t
Guidelines

Food
Ads

Fad
Diet 

Gurus

Medical
Experts

TV and 
Radio 
News

Web
Sites

Consumer

Nutrition    
information is    
often seen as 
contradictory,    

even from 
equally    

valid    
sources. 

Consumers are 
bombarded with 
nutrition 
information 
from                     
many       
sources. 

SOURCE: IFIC Foundation, 2004





While the majority are interested in 
food and health information, nearly 

half feel it is confusing and conflicting.  

IFIC Foundation Food & Health Survey 2008

9%

27%

25%

28%

67%

45%

Disagree Neither Disagree Nor Agree Agree

To what extent do you agree or disagree with the following statements 
regarding food and health information?

Reading or hearing 
about the relationship 

between food and health 
is of interest to me

I feel that food and 
health information is 

confusing and conflicting

2008 (n=1000)

Total does not add to 100 percent due to rounding



3%

5%

10%

18%

71%

2%

36%

Teacher/Instructor

Diet/Health Book

Labels on Products

Library/Reading

Friends/Family/Self

Medical Sources

Media

Top Sources of Health & Nutrition 
Information

(Unaided, multiple response): What are 
your top two or three sources of 
information about health and nutrition? 
(n=1000)

IFIC Consumer Attitudes Toward 
Functional Foods 2007



0%

0%

24%

5%

36%

2%

2%

Teacher/Instructor

Diet/Health Book

Labels on Products

Library/Reading

Friends/Family/Self

Medical Sources

Media

Most Believable Sources of Health & 
Nutrition Information

(Unaided, multiple response): Who or what 
would you say is the most believable 
source for information on the health 
benefits of food or food components? 
(n=1000)

IFIC Consumer Attitudes Toward Functional Foods 2007



What are Consumers Striving For?

Unhealthy Healthy

Where they ARE

Where they WANT to be



Barriers

• Results are not immediate

• Lack of energy

• Cost

• Stress

• No support system

• Lack of knowledge on how to change



Potential Motivators
• Appearance
• Improve overall health/future health issues
• Increased self‐esteem
• Increased energy
• Stress relief
• Being a Role Model for Kids
• Tracking progress

IFIC Foundation



IFIC Foundation Food & Health Survey 2008

Creating Nutrition and Health 
Messages with Impact

• Be positive!

• Tailor messages to the consumer’s goals

• Talk about food, not nutrients 

• Provide choices

• Consider barriers and try to work around 
them

• Personalize!  No “one way” works for 
everyone

• Information DOES NOT bridge to action
IFIC Foundation



Thank You!

Questions?
schor@ific.org

WWW.ific.org


